
BRAND STANDARDS



INTRODUCTION

7KH�%UDQGLQJ�	�&UHDWLYH�2IŴFH�VHHNV�WR�HOHYDWH�DZDUHQHVV�DQG�SHUFHSWLRQ�RI�6RXWKHUQ�
9LUJLQLD�8QLYHUVLW\�E\�SURPRWLQJ�D�VWURQJ�EUDQG�LGHQWLW\�WR�NH\�8QLYHUVLW\�FRQVWLWXHQWV�
DQG�VWDNHKROGHUV��LQFOXGLQJ�FXUUHQW�DQG�SURVSHFWLYH�VWXGHQWV��WKHLU�SDUHQWV��DOXPQL��
IDFXOW\�DQG�VWDII��DQG�RWKHU�GRQRUV�DQG�IULHQGV�RI�WKH�8QLYHUVLW\�

7KH�YLVLRQ�IRU�6RXWKHUQ�9LUJLQLD�8QLYHUVLW\ŒV�EUDQG�LV�VHW�E\�WKH�8QLYHUVLW\�3UHVLGHQW��
8QGHU�WKH�GLUHFWLRQ�RI�WKH�&KLHI�0DUNHWLQJ�2IŴFHU��WKH�%UDQGLQJ�	�&UHDWLYH�'LUHFWRU�
RYHUVHHV�DQG�FDUULHV�RXW�WKH�YLVLRQ�IRU�WKH�EUDQG�DQG�HQVXUHV�WKDW�DOO�LWHPV�XVLQJ�WKH�
8QLYHUVLW\ŒV�QDPH��FRORU��RU�ORJR�DOLJQ�ZLWK�WKH�8QLYHUVLW\ŒV�%UDQG�6WDQGDUGV�

BRANDING OVERVIEW

$�EUDQG�LV�PRUH�WKDQ�D�QDPH�RU�D�ORJR�Ő�LWŒV�D�ZD\�WR�FRQQHFW�HPRWLRQDOO\�ZLWK�FXVWRP-
HUV��EHFRPH�LUUHSODFHDEOH��DQG�FUHDWH�OLIHORQJ�UHODWLRQVKLSV�Ś� 
A strong brand stands out�LQ�D�GHQVHO\�FURZGHG�PDUNHWSODFH�
Ő�$OLQD�:KHHOHU��'HVLJQLQJ�%UDQG�,GHQWLW\

“A brand is a person’s gut feeling about a product, service, or company.”
�ŏ�0DUW\�1HXPHLHU��7KH�%UDQG�*DS

“A brand is a promise.”
Ő3UHVLGHQW�5HHG�1��:LOFR[�

WHAT IS A BRAND?

WHAT IS A BRAND IDENTITY?

HOW DO WE BUILD A SUCCESSFUL BRAND IDENTITY?

%UDQG�LGHQWLW\�LV�DQ�HVVHQWLDO�SDUW�RI�EUDQGLQJ�WKDW�DSSHDOV�WR�WKH�VHQVHVŐ\RX�FDQ�VHH�
LW��WRXFK�LW��KROG�LW��KHDU�LW��ZDWFK�LW�PRYH��$�EUDQG�LGHQWLW\�LV�PDGH�RI�XS�YLVXDO�HOHPHQWV�
VXFK�DV�ORJRV��FRORUV��W\SRJUDSK\��DQG�LPDJHU\��7KH�SXUSRVH�RI�EUDQG�LGHQWLW\�LV�WR�
XQLI\�GLVSDUDWH�HOHPHQWV�LQWR�ZKROH�V\VWHPV�WKDW�IXHO�UHFRJQLWLRQ�DQG�DPSOLI\�GLIIHUHQ-
WLDWLRQ�

6XFFHVVIXO�%UDQG�,GHQWLWLHV�DUH�

• $XWKHQWLF

• &RKHUHQW

• &RQVLVWHQW

• 8QLTXH

• )OH[LEOH

• 6XVWDLQDEOH

2UJDQL]DWLRQV�GHYHORS�EUDQG�VWDQGDUGV�DQG�JXLGHOLQHV�WR�SURPRWH�DQ�DXWKHQWLF��
FRKHUHQW��DQG�FRQVLVWHQW�ORRN�DQG�IHHO�IRU�DOO�YLVXDO�HOHPHQWV�RI�WKH�EUDQG�LGHQWLW\��
7KHVH�EUDQG�VWDQGDUGV�DSSO\�WR�DOO�SULQWHG�DQG�GLJLWDO�PDUNHWLQJ�PDWHULDOV��SURPR-
WLRQDO�SURGXFWV��DQG�DSSDUHO��LQFOXGLQJ�DWKOHWLF�DSSDUHO�DQG�XQLIRUPV��6RXWKHUQ�9LUJLQLD�
8QLYHUVLW\ŒV�%UDQG�6WDQGDUGV�DUH�DYDLODEOH�RQ�WKH�8QLYHUVLW\�ZHVELWH�DW�VYX�HGX�EUDQG�



PRIMARY LOGOS

Tower Logo

Selection of Sub Brands

Academic Seal

Primary LogoPRIMARY LOGO

TOWER LOGO

SUB BRANDS

0DLQ�+DOO�LV�WKH�PRVW�UHFRJQL]HG�EUDQG�
V\PERO�IRU�6RXWKHUQ�9LUJLQLD�8QLYHUVLW\��
,WV�SURPLQHQW�ORFDWLRQ�DERYH�%XHQD�9LVWD�
LV�UHPLQLVFHQW�RI�WKH�6DYLRUŒV�WHDFKLQJ�
WKDW�D�OLJKW�ŔVHW�RQ�DQ�KLOO�FDQQRW�EH�KLG�ŕ�

7KH�3ULPDU\�/RJR�FRQVLVWV�RI�WKH�7RZHU�
/RJR�DQG�6RXWKHUQ�9LUJLQLD�8QLYHUVLW\�
:RUGPDUN��7KH�DUUDQJHPHQW��RULHQWDWLRQ��
SURSRUWLRQV��RU�VSDFLQJ�RI�WKH�ORJR�DQG�
ZRUGPDUN�VKRXOG�QRW�EH�DOWHUHG�

7KH�7RZHU�/RJR�PD\�EH�XVHG�ZLWKRXW�WKH�
:RUGPDUN�DV�D�TXLFN�XQLYHUVLW\�LGHQWLŴHU�
RQ�VRFLDO�PHGLD�DFFRXQWV��HPDLO�VLJQD-
WXUHV��FDPSXV�VLJQDJH��HWF�

6RXWKHUQ�9LUJLQLDŒV�VHDO�LV�XVHG�SULPDULO\�
IRU�IRUPDO�DFDGHPLF�SXUSRVHV�OLNH�FHUWLI-
LFDWHV�DQG�RIŴFLDO�GRFXPHQWV��7KH�VHDO�
PD\�DOVR�EH�XVHG�RQ�FORWKLQJ�RU�RWKHU�
VHOHFWHG�LWHPV�ZLWK�H[SUHVV�SHUPLVVLRQ�
IURP�WKH�%UDQGLQJ�	�&UHDWLYH�2IŴFH�

,QGLYLGXDO�RIŴFHV�DQG�FRQVWLWXHQFLHV�PD\�
XVH�DQ�DSSURYHG�VXE�EUDQG��7R�UHTXHVW�D�
VXE�EUDQG�IRU�D�VSHFLŴF�RIŴFH�RU�FRQ-
VWLWXHQW��SOHDVH�FRQWDFW�WKH�%UDQGLQJ�	�
&UHDWLYH�2IŴFH�



ATHLETIC LOGOS

Athletic Wordmark & Knight Athletic Wordmark

Selection of Athletic Sub Brands

Knight Logo

“Knights” Shield Logo “University” Shield Logo

PRIMARY ATHLETIC LOGOS

SHIELD LOGO

ATHLETIC SUB BRANDS

ALTERNATE ATHLETIC LOGOS

.QLJKWV�KDYH�D�ULFK�WUDGLWLRQ�RI�FKLYDOU\��
FRXUDJH��VHUYLFH�DQG�YDORU��WKHVH�LGHDOV�
SHUIHFWO\�DOLJQ�ZLWK�WKH�SULQFLSOHV�DQG�
YDOXHV�RI�RXU�XQLYHUVLW\��7KH�.QLJKW�/RJR�
LV�GHVLJQHG�WR�UHSUHVHQW�WKHVH�YDOXHV�

7KH�.QLJKW�/RJR�DQG�6KLHOG�/RJR�DUH�
6RXWKHUQ�9LUJLQLDŒV�DWKOHWLF�ORJRV���7KH�
Ŕ.QLJKWVŕ�DQG�Ŕ8QLYHUVLW\ŕ�YHUVLRQ�DUH�
IRU�JHQHUDO�XVH��7KH�6KLHOG�/RJR�PD\�EH�
FXVWRPL]HG�IRU�LQGLYLGXDO�DWKOHWLF�WHDPV�
�VHH�$WKOHWLF�6XE�%UDQGV�EHORZ��

7KH�6KLHOG�/RJR�PD\�EH�FXVWRPL]HG�IRU�
LQGLYLGXDO�DWKOHWLF�WHDPV�

6RXWKHUQ�9LUJLQLD�ZRUGPDUNV�PD\�EH�
XVHG�ZLWK�H[SUHVV�SHUPLVVLRQ�IURP�WKH�
%UDQGLQJ�	�&UHDWLYH�RIŴFH�



PRIMARY COLORS

Anthracite Black

White Silver

Crimson

ALTERNATE COLORS
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&ULPVRQ��:KLWH�DQG�6LOYHU�DUH�WKH�SULPDU\�
FRORUV�RI�6RXWKHUQ�9LUJLQLD�8QLYHUVLW\�

&ULPVRQ�LV�WKH�PRVW�UHFRJQL]DEOH�FRORU�
RI�RXU�XQLTXH�FDPSXV�DUFKLWHFWXUH��)RU�
PHGLHYDO�NQLJKWV��WKLV�GHHS�UHG�FRORU�
V\PEROL]HG�YLFWRU\��ZKLOH�ZKLWH�V\PERO-
L]HG�WKH�LGHDOV�RI�SHUIHFWLRQ�DQG�SXULW\�

6LOYHU�FRQMXUHV�LPDJHU\�RI�D�NQLJKWŒV�
VKLQLQJ�DUPRU��+LVWRULFDOO\��JUH\�RU�VLOYHU�
V\PEROL]HG�EDODQFH�DQG�MXVWLFH��7RGD\��
WKH�FRORU�UHSUHVHQWV�PRGHUQLW\��VROLGLW\��
DQG�VWUHQJWK�

$WKOHWLF�XQLIRUPV�VKRXOG�RQO\�XVH�WKH�
8QLYHUVLW\ŒV�SULPDU\�FRORUV�

%HFDXVH�&ULPVRQ�LV�GLIŴFXOW�WR�VHH�RQ�
GDUN�FRORUV��WKH\�VKRXOG�EH�XVHG�VSDU-
LQJO\��$QWKUDFLWH�DQG�EODFN�DUH�WR�EH�XVHG�
RQO\�IRU�FRDFKHV�RU�SOD\HU�JHDU��EXW�QRW�
RQ�XQLIRUPV��

COLORS

COLOR COMBINATIONS

:KLWH�DQG�&ULPVRQ�DUH�WKH�SULPDU\�
FRORUV�DQG�VKRXOG�EH�XVHG�PRVW�RIWHQ��
&ULPVRQ�PD\�DOVR�EH�XVHG�RQ�VLOYHU��RU�
ZKLWH�RQ�EODFN�RU�DQWKUDFLWH��&ULPVRQ�
VKRXOG�QRW�EH�XVHG�RQ�EODFN�RU�DQWKUDFLWH�
DQG�YLFH�YHUVD�ZLWKRXW�H[SUHVV�SHUPLV-
VLRQ�IURP�WKH�%UDQGLQJ�	�&UHDWLYH�2IŴFH



PRIMARY FONTS

ATHLETIC FONTS

$YHQLU�1H[W�LV�D�PRGHUQ��VDQV�VHULI�IDPLO\�
ZLWK�PDQ\�ZHLJKWV��,W�LV�D�ZRUNKRUVH�IRQW�
WKDW�FDQ�EH�XVHG�IRU�PRVW�DSSOLFDWLRQV�

$GREH�&DVORQ��OLNH�WKH�$FDGHPLF�6HDO��LV�
SULPDULO\�XVHG�IRU�PRUH�IRUPDO�SXUSRVHV��
EXW�FDQ�EH�DOVR�XVHG�IRU�ERG\�WH[W�

.QLJKW�6DQV�ZDV�FUHDWHG�VSHFLŴFDOO\�IRU�
6RXWKHUQ�9LUJLQLD�DWKOHWLFV��,W�LV�EHVW�XVHG�
IRU�ODUJH�KHDGOLQH�DSSOLFDWLRQV�OLNH�EDQ-
QHUV��VKLUWV��MHUVH\V��HWF�

$YHQLU�1H[W�&RQGHQVHG��PD\�DOVR�EH�
XVHG�IRU�DWKOHWLF�DSSOLFDWLRQV��,W�LV�PRUH�
YHUVDWLOH�DQG�VXEWOH��FDSDEOH�RI�D�UDQJH�
RI�XVHV�ZKLOH�PDLQWDLQLQJ�D�VWUHDPOLQHG��
DWKOHWLF�IHHO�

FONTS

Avenir Next

Avenir Next Condensed

Knight Sans

Adobe Caslon

Adobe Caslon Regular
Adobe Caslon Semibold
Adobe Caslon Bold

Adobe Caslon Italic
Adobe Caslon Semibold Italic
Adobe Caslon Bold Italic

Avenir Next Ultra Light

Avenir Next Ultra Light Condensed

Avenir Next Thin

Avenir Next Thin Condensed

Avenir Next Light

Avenir Next Light Condensed

$YHQLU�1H[W�5HJXODU

Avenir Next Condensed

Avenir Next Medium

Avenir Next Medium Condensed

Avenir Next Demi

Avenir Next Demi Condensed

Avenir Next Bold

Avenir Next Bold Conensed

Avenir Next Heavy

Avenir Next Heavy Condensed

Avenir Next Ultra Light Italic

Avenir Next Ultra Light Condensed Italic

Avenir Next Thin Italic

Avenir Next Thin Condensed Italic

Avenir Next Light Italic

Avenir Next Light Condensed Italic

Avenir Next Italic

Avenir Next Condensed Italic

Avenir Next Medium Italic

Avenir Next Medium Condensed Italic

Avenir Next Demi Italic

Avenir Next Demi Condensed Italic

Avenir Next Bold Italic

Avenir Next Bold Condensed Italic

Avenir Next Heavy Italic

Avenir Next Heavy Condensed Italic

KNIGHT SANS



OLD BRANDING

2OG�ORJRV�DQG�FRORUV�DUH�GLVFRQWLQXHG�
DQG�VKRXOG�QRW�EH�XVHG�

DO NOT USE


